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February 9, 2012
Ms. Marlene H. Dortch
Secretary
Federal Communications Commission
445 12th St. SW
Washington, D.C. 20554

Via Electronic Filing

Re: MM Docket No. 00-168, Standardized and Enhanced Disclosure Requirements for Television Broadcast Licensee Public Interest
Obligations

Dear Ms. Dortch:

Attached please find the signatures of nearly 5,000 people urging the Federal Communications Commission to require that broadcasters document their
public service programming in a searchable online database.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the public interest with programming that
reflects community needs. The public has a right to know what that programming involves.

In 2012, the best way to make that information widely available is to put it on the Internet. The FCC should move forward with its common-sense plan
to require that broadcasters put local programming information online.

Respectfully submitted,

/sl

Libby Reinish
Free Press
Washington, D.C.
(202) 265-1490

Cc:
FCC Chairman Julius Genachowski

FCC Commissioner Mignon Clyburn
FCC Commissioner Robert M. McDowell

Harlan Hullinger, San Francisco, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tessa Simonds, Florence, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tamara Swenson, Salem, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amy Kroin, Hadley, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Libby Reinish, Northampton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Duffey, Ft. Walton Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Harrison, Honolulu, HI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeanne Peppard, Madison, WI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Earl, Tuscaloosa, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lesa Plunkett, Salem, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katie Kumbar, Raleigh, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dan Silver, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ann Larimer, Lincoln, NE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Catherine Barnes, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kelly Chang, Milpitas, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stacy Eddings, Salt Lake City, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karen Lally, Rhinebeck, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Barnett, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Gaudet, Millbury, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Kelly, Flemington, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Beverly Nelmes, St. Petersburg, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Ordon, Tacoma, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Agatha Lorenzo, Boynton Beach, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Max Mangel, Philadelphia, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Russell Courter, seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—LKelly Beranger, Lafayette, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Burley Thomas, Lexington, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edgar Cancel, Burbank, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Erik Andersen, Chewelah, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Higgins, bloomington, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chet Winney, Yorba Linda, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Theresa (Terry) Torres, Rock Hill, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—S M. Bonante, White Oak, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ryan Craver, Richardson, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Ferrell, Louisville, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Philip Johnson, Great Barrington, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adrienne Frey, Franklin, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Wilson, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jones Brant M, Honolulu, HI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jenny Skiver, Torrance, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ismet Kipchak, Long Island City, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Bragassa, Mechanicsville, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Morgan, Redwood City, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sven Brogren, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Timothy Johnson, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nathan Vogel, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Twillman, Hazelwood, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hope Anderson, Coquille, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jayne Smith, Van Wert, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Geoffrey Glibas, San Jose, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Perry, Hopkins, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roy (Skip) K. Martin, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kerry & Beth Ramsey, Strongsville, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Myrow, Getzville, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edward Gish, Roanoke, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jared Davis, Patchogue, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dona Alexis, Greeley, CO
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gary Huckabone, Bozeman, MT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Valdivia, chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Maurice Butler, L, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Miss Arline Lawrie, Hartford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gretchen Rumbaugh, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Diane A. Carmody, Florida, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jennifer Wingard, Labelle, FL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Diane Dauten, East Longmeadow, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kieren Den van Blink, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Michael Szuflita, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Francioch, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Jason Jacobs, city, NE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donald Mclean, south dennis, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Moore, Farmingdale, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Reyes, Sun Valley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Hlavna, elk grove village, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allen Huxley, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Tannenbaum, Chapel Hill, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Watson, Keizer, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bekki Tippens, Colrain, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joe Raycraft, Park City, UT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michele A Carney, Dennisport, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert W. Dusha, Viroqua, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Doug de Boer, bolingbrook, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bradley Schmitcke, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sjur Hamre, Leikanger, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Wingenroth, Baltimore, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Helen Cox, Boston, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Quinn, Oak Bluffs, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brad Whipple, Sugar Hill, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matt Jordan, Nashville, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—CB Horton Jr., Old Hickory, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lisa Adams, New Orleans, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Knebel, Moorpark, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rick Rendon, Tucson, AZ

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brandon Bowersox-Johnson, Urbana, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FEric Cohen, Phila, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Elizabeth Evelyn, Cincinnati, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shelley Lea, Indianapolis, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dave Marthouse, Brookneal, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKeith Ohler, Boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Earl Fenner, Goose Creek, SC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles Van Wey, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barry Deist, Chambersburg, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Foshee, Boca Raton, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kathleen Lyons, Zephyrhills, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—VWilliam Driskell, Aurora, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Miller, Ft. Collins, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Cook, Renton, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Moody, South Burlington, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to REQUIRE that
broadcasters put local programming information online.

—Jayne Chase, Marlborough, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Pomeroy, Papillion, NE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Benton, Raleigh, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Collier, mishawaka, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christin Bloor, Enfield, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Barnes, Branford, CT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert & Diane Hindle, Haddam Neck, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Pureka, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Rendall, Appleton, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joe Massman, Arvada, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joan Capriglione, Virginia Beach, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mickey Winfield, Carson City, NV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Derek Durivage, Stevensville, MD

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cody Williamson, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ann Sutton, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ginger Miles, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Diana Rutherford, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Patterson, New Oxford, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karin Paludan-Sorey, McLean, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Schaeffer, North Berwick, ME
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roxy Gray, Canton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joseph Vella, Aptos, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Sink, Odenton, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard W. Gomes, Fresno, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cheryl Ivey, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. This is the least we can expect for the free use of the public
airwaves.

—Alta Walters, Petaluma, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julie Hopkins, Columbia Heights, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Smith, Denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert & Marty Ahles, St. Cloud, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Johnson, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Trammell, Meeker, OK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—LisaJo Laptad, Colorado Springs, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Claudia Mishell, Aurora, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bryan Williams, Cary, NC

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pete Rorvik, ronan, MT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joyce Radtke, Cudahy, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shelley Jensen, Eugene, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sue Johnson, Newberg, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Howard Lucas, Viola, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Bordenave, fresno, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Glenn Rehn, Queens, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cindy Mantel, Hamilton Sq, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julio Nunez, Davie, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Herb Jasper, Bethesda, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lanny Goodman, Albuquerque, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Phil de I'Etoile, West Sacramento, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Dickinson, South Windsor, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jon Dittmar, walkerton, IN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Emma Crawford, Tucson, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Hill, Picayune, MS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Adamo, Memphis, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alicia Colicchio, Ashtabula, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sonya Charles, Cleveland Heights, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Roser, Fort Plain, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Raul Arispe, San Antonio, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. And don't forget that "equal time" thing! we're watching
you

—Leslie Frederick, national city, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Thorne, federal way, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike McAninch, Loveland, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cheryl Mayo, Pittsburg, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patricia Rasch, Cromwell, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shant Shahinian, upper darby, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Toni Savage-Oakford, Fort Worth, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Bandish, Cicero, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bil Click, oviedo, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—<Claire Pirie, Berkeley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ian Finlay, Princeton, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Chamberlain, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dean Young, Viola, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Clark, Newbury Park, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—VWillem DIckhoff, Saint Louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rick Fritz, weare, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adrian King, El Cerrito, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lorraine Jones, New Orleans, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Ryan, amery, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Howard Rouser, North Miami, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anita Scheunemann, Albuquerque, NM
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Presutto, Foster City, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jenna M, New Orleans, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kelly Thompson-LaPerle, Latham, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Perianne Walter, Mendham, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alexandra Barnard, Norman, OK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joanna Crocker, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Peter Dachs, Seattle, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wayne M. Paquette, Brooklyn, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charlotte Owens, Lithopolis, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Llamas, Van Nuys, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Martha P. Nochimson, Riverdale, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carol Bartosch, fairview park, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Child, Highlands Ranch, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Martinez, Roswell, GA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vincent F Pernice, Evanston, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chuck Hens, Bend, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julie Edwards, Ferndale, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Pedroso, Lehigh Acres, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jon Scheetz, Kokomo, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daryl MacLaren, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edwin Westbrook, Houston, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Abram underwood, Oregon City, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sheare Bliss, Birmingham, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marvin Feil, Newton, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lynn Weiss, Lake Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Joe Calhoun, Arlington, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steven Seeger, Greenville, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Walsh, Indianapolis, IN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Derek Meyer, Alexandria, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Claude Barnhart, Memphis, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. John David Baroski, TAMARAC, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen L Field, Blanco, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gemma Geluz, Fairfield, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Monteleone, Teacher, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Danzinger, MONDOVI, WI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. I'm a veteran of TV from the FCC had an impact. I now will focus on reviving-- in way I
can-- its commitment to protecting the public! The FCC should ignore broadcasters’ whining and move forward
with its common-sense plan to require that broadcasters put local programming information online.

—George Beres, eugene, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bryan Alan Poer, Durham,, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Cibes, Hartford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dbslkf Slkdfs, castle rock, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Eaton, Ogden, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nate Jayne, Cheshire, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Samuel K. Tennis, Fort Walton Beach, FL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Halpern, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mrs. Jean Waller, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Keppler, W Chesterfield, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Recht, Pleasantville, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Heather Barrow, Irondale, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donald Conrad, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Guinn, Edmonds, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Gould, Orlando, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Janet Neihart, Cottage Grove, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Edgar, Spokane, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Padgett, Prairie Village, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Plumlee, Las Vegas, NV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lee Bory, Arlington, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shirley L. Moore, Charleston, SC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—S y Brklycica, lakewood, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lynn Wojcik, Clifton Park, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Anderson, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nishant Rao, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeffrey Heft, Phoenix, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Masciangelo, Falls Church, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Walker, St. Louis, MO
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tommy Bacorn, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rick Montgomery, Powhatan, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Hansen, ,

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Luis Lemus, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Duane Byrd, Soquel, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amer Ajami, Manhattan Beach, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pat Johnson, Carrboro, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Joseph, Minneapolism, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kelly Riley, Hatfield, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sean Brennan, Pasadena, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allanna Cox, Albany, OR

Please stop selling out to broadcasters and stand up for the public. Broadcasters profit enormously from free use of
the public airwaves. In exchange, they’re supposed to serve the public interest with programming that reflects
community needs. The public has a right to know what that programming involves. In 2012, the best way to make
that information widely available is to put it on the Internet. The FCC should ignore broadcasters’ whining and
move forward with its common-sense plan to require that broadcasters put local programming information online.
—Frederick H Hecker, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Baker, Charleston, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brad Parker, Encino, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rhonda Bunton, Manor, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger martin, chambersburg, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim Siner, bloomington, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joseph Walstrum, Parkville, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Commarata, Akron, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bobby Atkins, Chesnee, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Don Thomsen, city, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vita Landear, Scotts Valley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Kornreich, Dewitt, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alex Barnett, hanover, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ILeo Kuzmicki, Oak Park, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Muriel Schlecht, Tewksbury, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Cone, Colorado Springs, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Will Beuscher, Newton, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Suzanne Roulston-Doty, Gainesville, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Beatrice Hohenegger, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karin W. Ahlf, Costa Mesa, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Esther Lapin, Charleston, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Their whining makes no sense. We all know that
technology is at the heart of how they operate their equipment and scheduling. They whine because they don't want
to be held accountable with records they would need to keep. That's just shirking their responsibility to the public so
they can do whatever they want. That attitude simply doesn't work anymore.

—Todd Hill, Broomfield, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Zenner, St. Paul Park, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sebastian Urrea, Leominster, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris King, San Rafael, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tricia Philipson, Danville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marie Perkins, Oak Park, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lauren Pfendner, Norristown, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jane Freij, Cypress, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rose LaVista, roseland, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Howard Thompson, Ham Lake, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amy Griffin, State College, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas R Seeger II, Fairbanks, AK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Jarrud Gorski, Cedar Park, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Ramm, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Emily Gross, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Whitsitt, San Jose, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kiristin Anthony, Jacksonville, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Leona Terry, city, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Curtis Inderwiesche, Tustin, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jacob Hyden, provo, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Camille Finno, Melburne, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Smith, Bellingham, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Colin Jones, Ossining, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Moore, Easton, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Josh Elbaum, los angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jim Savage, Sebastian, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Smith, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael E Knapp, Corinth, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joseph Scarpelli, BRICK, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gessika Rovario-Cole, Martinsburg, WV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Minneman, Chicago, IL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Guido Barletta, allentown, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ken Gilliland, Tujunga, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Freddie Sykes, tennessee ridge, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Derek Southard, Oswego, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Todd, Georgetown, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—TLeo Lucido, beverly hills, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—J Matthew Newell, Graham, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dan Bidwa, Pittsburgh, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles W. Ward, Toms River, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Ross, Haddonfield, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cynthia Gilman, Narberth, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. At 94. I've had more than 60 working years as educator
and jpurnalist; My Dad was investgative reporter on Mencken's famed Baltimore SUN; and I have four sons active
for some years in journalsism, with two still fighting the battle. Nowadays the public simply does not know what is
happening to local programming. Putting the details into the open public record via the Internet is one most essential
step which should be taken ASAP ! hankatlma@ipns.cpm Henry Clay Ruark

—Henry Clay Ruark, Seaside, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gerald Jehle, Beulah, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Miichela Verani, Londonderry, NH
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cynthia Guggemos, Blanchardville, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Kubesch, Oakland Park, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Claire Mikalson, Pullman, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alexander Lumans, Boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hazel Dawkins, Greenfield, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Stone, Carrboro, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Davis, Alliance, OH
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Basil El Halwagy, Somerville, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alfred Wilson, Lowell, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Terra Hadley, Ferndale, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Gruenau, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joel Dowling, Prospect Park, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Whipperman, Richmond, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Kister, Hatboro, PA

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allyssa Correia, Cloverdale, CA

Although broadcasters are private corporations, they rely on the government to provide them exclusive access to a
portion of the public airwaves. In return, they are supposed to serve the public interest with programming that
reflects the needs and interests of both the community and democratic society. The public has a right to reasonable
review of what that programming consists of. In the second decade of the 21st century, the common-sense way to
accomplish that is by putting the information available on the Internet. Yet the broadcasters are complaining that this
is too difficult? The FCC should ignore broadcasters’ nonsensical whining and move forward with its plan to
require that broadcasters put local programming information online.

—Jack McGregor, Woodland Hills, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Cokes, Providence, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joel Haffey, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Courtney Skybak, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James R Damare, Sterling, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vincent Christensen, Oak Ridge, TN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Charles Uphoff, Fitchburg, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. For years I've watched TV programming sinking lower and
lower, while broadcasters pocket more and more money, charging for everything under the sun. I grew up in a time
when TV was free. It's time to stop allowing broadcasters to ignore their audience's needs while stuffing celebrity
gossip, puff pieces promoting their own products, recycled "news", endless "reality shows" and the like down our
throats.

—Nita Sembrowich, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jared and Judy Jenkins, Boise, ID

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Brown, El Cerrito, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Flurry Dowe, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Valerie Juarez, Sour Lake, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William D Henderson, Trenton, NJ

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Angela Cresser, Warwick, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Garrett Jacks, Emory, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Todd Patton, Durham, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKim F Floyd, Wrightwood, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. ALSO, is there something you can do about the obnoxious
volume levels of the advertisements? They are always louder than the programming. This is lame!

—7Zach Vietze, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kelly McKnight, Paso Robles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Samuel Goff, Brooklyn Park, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Ruth Bodeman, Concord, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Clare Bratten, Nashville, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randy Childers, Merriam, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Helfen, Ashburn, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Salyer, Goleta, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ian Weber, Wausau, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—DEAVILLE Douglas, pipersville, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ken Howell, Chapel Hill, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Maxwell, North Hatfield, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jim Rogas, Brattleboro, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jarrett Streebin, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. As a Web professional, I can attest to the fact that this is a
trivially easy and inexpensive task. Please do not believe excuses related to cost or difficulty.

—Mr. Darton Williams, Mineral, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matt Jackson, Huntington Beach, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Maria Maso, Santa Barbara, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Grace Flanigan, Garden Grove, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Liz Boehnert, Denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Casandre Cohn, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katherine Burton, Wilmington, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sarah Meador, Luling, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gail Reeves, forest park, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Baker, FRESNO, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jody Finver, Miami, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Howard Blair, Brushton, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Will Schmit, Wilmington, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randy Hasby, Hartford, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Nelson, Philadelphia, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barry Levinsky, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sri Rao, Santa Monica, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nathan Hartwick, South Lyon, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Enser, Lakewood, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jennie Chamberlain, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brenda Morgan, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ross Field, Shelby, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randall Nichols, Englewood, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ted Franklin, Pacifica, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cody Grimm, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kelly Zatkowski, WOODSTOCK, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Elizabeth Thraen, Altadena, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Moreau, Riverside, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Gerke, White Oaks, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jaymi Seley, Traverse City, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Laurence Fogelson, Baltimore, MD
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adrienne Williams, monroe, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bryan Carson, Middlebury, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jamuel Starkey, Richmond, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles Fosse, W. Bloomfield, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy McGuire, Denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Veronica Egan, Mancos, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Deidre Scherer, Williamsville, VT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Timothy James, Asheville, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim Mommers, Brownfield, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barry Meehan, Libertyville, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Breck Anderson, leander, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Winn King, Swannanoa, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steven Rice, Berkeley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kimberly Longey Longey, Florence, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Albert McDonnell, Dorchester, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Schwalm, Jeffersonville, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allen Murray, s. b. calif., CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy K Schneider, Palm Desert, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David J Hildner, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Clay Stemple, Miami, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Gudenrath, Austin, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anna Lee Brodfield, torrance, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. In particular, when there is so much concern over content,
community standards, local needs, and the like, it is more important than ever to have OPEN records and free
access!!

—7vi Weiss, Edison, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Kranth, hallandale, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Carroll, Boise, ID

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Artis, Ft. Lauderdale, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charron Dusha, Green Bay, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—George D. Sperline, Bellingham, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Connie May, Toddville, IA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ellen McConnell, Sayreville, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—A Janine Burke, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff McDermott, raleigh, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Sass, Woodstock, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Maureen McGee, Pacific Palisades, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Connie May, Cedar Rapids, IA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cristy Wright, copley, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Auxier, Aurora, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Peter D May, North Adams, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gary Shephard, Watauga, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lisa Gordon, Murfreesboro, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian McMichael, Clawson, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Carlos Pareja, Brooklyn, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Rosenthal, east meredith, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julian Zgoda, Park City, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Craig Duncan, Audubon, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Logan Rapp, North Hollywood, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Leslie Kefauver, Bethesda, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tracey J. Pennington, West Hartford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard White, Kernersville, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Glenn Street, Ashland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tyler William Avery, Tallahassee, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Gerboth, Kennewick, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sheri Reaves, Spanish Lake, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Charles Sallia, Dundee, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dennis Hawley, Weaverville, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mitchell Bard, Bayside, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Judy, Gaithersburg, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hanuman Welch, BROOKLYN, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Davies, Green Bay, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Louise Stoehr, Nacogdoches, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Law, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Janet Steck, homer, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Campbell, Philadelphia, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alfred McKinnon, Vero Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Larry Raio, Los Osos, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wije Wathugala, Rancho Palos Verdes, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Syverson, Lowell, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Wilson, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Heath Watts, Philadelphia, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—W Vince McLeod, Keystone Heights, FL.
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Duane Tinkler, Amarillo, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Craig Claeys, Minneapolis, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Miller, Arlington Hts., IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim McKeever, Yorkville, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Brugge, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Gayle Blume, Fullerton, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Iorio, Weymouth, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Fiedler, Bensalem, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Malissa Daniel Beeson, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles Cummiskey, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sketch Macquinor, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rod Guinn, Albuquerque, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Schneider, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Egelund, West Haven, UT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Craig Evans, Quincy, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert L Foley Jr, Attleboro, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robin Horn, Felton, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKerry Brown, Chantilly, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tony Daguanno, GROSSE POINTE FARMS, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barry Tribble, Marion, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Omar Morales, Easton, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Koopman, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Kummer, Iowa City, IA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ileda Maliga, los dngeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Eric B Johnson, Cottage Grove, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Zanna Feitler, Shaker Heights, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. This is ever more important with the despicable oligopsony you have allowed. In 2012, the
best way to make that information widely available is to put it on the Internet. The FCC should ignore broadcasters’
whining and move forward with its common-sense plan to require that broadcasters put local programming
information online.

—Dr. John Wiener, Boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nicholas Mantas, Twp. of washington, NJ
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—George Tipsword, The Woodlands, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Arthur Brown, Morrisville, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Parisi, Greenwood Lake, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Haley, Tye, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Simon Roberts, Westminster, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Leslie Wison, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fred Witty, Johnson City, TN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Todd Pruner, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jerry Brees, Marysville, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Wibbe, Rochester, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bianca Constance, Englewood, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Cory Steeley, Perkasie, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shannon Speaks, Pueblo, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should move forward with its common-sense plan to require that broadcasters put local programming
information online.

—Elizabeth Zarek, Wilmington, DE

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Sorkin, madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Wagner, Helena, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Bowman, San Francisco,, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jesse Brunner, Moscow, ID

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Carter, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Frank, Crosby, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Madero, Chicago, IL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Sowa, Hobart, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judy Ricci, Ocean Springs, MS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Buzzard, Chesapeake, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. We, the airwaves-owning public, deserve to know how
you are using our resources!

—Michele Newberry, Gainesville, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Israel, sacramento, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joseph Vertrees, Cedar Crest, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—George Matkovits, Eden Prairie, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dan Ginsburg, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christine Tarquinio, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Heidi Acosta, Alhambra, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patricia Weinstock, Irvine, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Hogle, Denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gabrielle Gilliam, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Jack Patterson, Truckee, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wilmalyn Puryear, Timonium, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gina St.Phillips Ingraham, Cary, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Win Heimer, West Hartford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jessica Searson, Jersey City, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Welch, West Chester, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Martin Lopez, Boca Raton, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Vallon, Framingham, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Puglise, Wayne, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Oracio Casillas, Santa Barbara, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alan Suits, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lindsy Embree, Florence, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Oberg, Albuquerque, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sky Dredge, Sierra Vista, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paula Gordon, denver, CO
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chaim Rubinov, Coral Springs, FL

We call them "public airwaves," but private broadcasters profit enormously from their free use. In exchange, they’re
supposed to serve the public interest with programming that reflects community needs. The public has a right to
know what that programming involves. In 2012, the best way to make that information widely available is to put it
on the Internet. The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to
require that broadcasters put local programming information online.

—Terry Danaher, Portsmouth, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katya Kennedy, Golden, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Aj Barnert, w, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian wernikowski, Captain cook, HI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bob Ziegelaar, Bangor, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wm McDevitt, Trenton, NJ
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dawn Early, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—L Pulliam, Berea, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ULarry Cutshaw, Chuckey, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Lindaman, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Theo Barnert, tarzana, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rabbi Jeff Foust, Newton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katherine Farago, Mesa, AZ
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Justin Carissimo, Youngstown, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ivan Henley, Broken Arrow, OK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Monica Cagnet, Grren Cove Springs, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Sherwood, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lance Miller, eugene, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ULinda Hoffman, Mount Joy, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Glen Etzkorn, Cobden, IL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Molda, Eagan, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rie Walker, Pompano Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. David Brown, Sequim, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Doug McKechnie, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Edmondson, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas L Carroll, Irvine, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carol Stoneburner, Minneapolis, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Asher S Rost, Deerfield Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Minor, Cape Coral, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Erin Belitskus, Cambridge, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kathleen Timmins, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—MEd David A Sylvia, marlborough, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shirley White, Pensacola, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Jason Zinn, Derby, KS

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—WTC Nichols, portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim Johnson, Davis, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Darren Smith, Bainbridge Island, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rene Klaassen, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Lattis, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sam Cowan, El Dorado Hills, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Lobbyists in Washington are the biggest threat to
democracy that exists today. They have very confused understanding of ethics and honesty. The greed factor drives
the majority of the, ideology drives all of them, and none of them are concerned with the public interest, just their
own.

—Wayne McKinney, Manchester, CT
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Broadcasters profit enormously from use of the PUBLIC airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. And, Keep Broadcasting Honest.

—Daniel Kloczko, sacramento, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tracy DiLossi, Holmes, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Josh Neely, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marcia Clarke, Bothell, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kit Latham, North Adams, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Harmony Rosales, Aurora, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mikhail Malamud, Huntingdon Valley, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Owen Swerkstrom, Eagle Mountain, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Harvey, DeBary, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Crystal Martin-Nelson, Sherman Oaks, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Crooker, Fogelsville, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robin Pollock, Silver Spring, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kenneth George, Galloway, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Jeff Brady, Astoria, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Lorentz, eagan, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judith Becker MD, Memphis, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jan Hull (Mr.), Salt Lake City, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Henry, Poulsbo, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, are required to serve the public
interest with programming that reflects community needs. The public has a right to know what that programming
involves. In 2012, the most efficient way to make that information widely available is to put it on the Internet. The
FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carolyn Gibbons, Huntersville, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William M Seyfried Jr, Boulder City, NV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Mitchell, salvisa, KY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Sarah sSTEINER, San Jose, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Merlene Stuerzer-Rhodes, Broken Arrow, OK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Moore, Rock Island, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patricia Callaghan, Sunburst, MT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Donahue, Baton Rouge, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Reynolds, West Simsbury, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Glenn Guenther, Fairfield, IA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—TI1 Mcdaniel, Parker, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Smith, Vassar, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul & Margaret McGrath, Westerville, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James O. Young, Desert Hills, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Schneider, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randy Corbin, Margate, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—J Andrew Smith, Bloomfield, NJ
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dale Brathol, River Falls, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Sheppard, Alameda, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—<Claire Cvitanovich, Washington, DC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert J. Reed, Galesburg, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ryan Preuss, Watertown, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Gibbs, Bakersfield, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKatrina Barron, South Bend, IN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patricia Merrill, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Tucker, Santa Rosa, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Camina, West Orangeee, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Worley, westwood, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Budd, Boca Raton, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mrs. Lynn Styles, Clearlake Oaks, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—michael Plaisted, las vegas, NV
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Nesler, Chesterfield, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FElizabeth Langston, Memphis, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Zollo, New Haven, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Watts, albany, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adam Clemens, Perkiomenville, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Peter Schafer, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Aaron Brown, Banks, OR
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tyler day, Milton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Johnson, North Adams, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Sinclair, elberta, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jim Meredith, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Eileen Hale, Grass Valley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKenny G. Villacorta, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan McDonough, Bradenton, FL.
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John W. Luther, Rolla, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chip Thomas, Tampa, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Virginia O\'Toole, Muskegon, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Reid Sheridan, SANTA ROSA, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Thorn, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shane Lowmaster, Westborough, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew K, prairie village, KS
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—M Smith, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Pfluger, Grafton, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Mungcal, Miami, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Suzanne Cranford, Charlottesville, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judith Schilling, longmont, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—N X, SD, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sandy Chapman, Windsor, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Flaine Dessouki, Virginia Beach, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger Bauer, Glen Arbor, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Lurie, River Edge, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nicholas Frangakis, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Jarvis, Hilton Head Island, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Allen, Cumberland, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. With the tremendously increased revenue the broadcasters
expect in 2012 they could hire people to put the information on the web. Rather than doing a job reporting on
unemployment they could actually do something about it.

—Steven J. Alexander, Milwaukee, WI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. Cindy Hood, Naperville, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Peter Berner, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Heather Haskins, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should move forward with its common-sense plan to require that broadcasters put local programming
information online.

—V Walko, Blackwood, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Boland, North Olmsted, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Green, Burke, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—full name*George Olson, Bakersville, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Melissa Campbell, Reading, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marcille McEntee, Immaculata, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gerald Estes, Pittsford, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thom Waters, mpls, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lynn Woods, Chandler, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anastasia Alvidrez-Peters, Newber, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edmund Pusch, Omaha, NE
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tracey Stevens, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Plummer, woodbridge, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Aaron Taylor, Layton, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Liz Nass, Racine, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Walker, Denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Don McLean, Brimley, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Kohnen, San Pablo, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carl Silver, Greenfield, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Craig Gingrich- Philbrook, Makanda, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ravenel Bert Bennett, Shelburne, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Houlihan, Silverado, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dennis Lawler, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lyn Meyerding, Sultan, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Waagner, Eastham, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—rita Csapo-Sweet, St. Louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karma Auger, Venice, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bonnie Gorman, Quincy, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jessica Sharp, Greenville, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Rastani, Marlborough, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karen Emrey, Santa Rosa, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—feyla McNamara, Holyoke, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amy Ryan, Kittery, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julia Nagle, Pittsburgh, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Thanks for your time

—Amit Jain, Union City, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Bayhouse, Boise, ID

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lisa Seddon, Pacific Grove, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pf Siri, Leesburg, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jerry Ferrazza, framingham, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joshua Booth, San Pedro, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fthan Plotkin, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James W Powers, Colorado Springs, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Taylor Gillespie, Santa Clara, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

——philip Melcher, Birmingham, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kathleen Sanders, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pat Walsh, Warrington, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Powers, Gresham, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sabrina THompson, El Dorado Hills, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fernando F Seisdedos, WINDSOR, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sharon Candler, Victorville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

——Carl Canner, Groton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William J Barnes, Addison, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—NMs. josie keys, santa Monica, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lee Hansen, Osprey, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ed Louchard, Port Townsend, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jack & Pat Crowther, Bishop, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dave Ingraham, Broomfield, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Joseph Sullivan, Stevensville, MT

Broadcasters profit from free use of the public airwaves in exchange for public service programming.. The public
has a right to know what that programming involves. This is called public accountability. In the 21st century, the
best way to make that information widely and immediately available is to put it on the Internet. The FCC should
ignore industry complaints and move forward with its plan to require that broadcasters put local programming
information online. If hospitals, clinics and physicians can do it, certainly broadcasters can as well!

—Judith Nepokroeff, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lynnette Fitch Brash, Virginia Beach, VA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dennis O'Boyle, Milwaukee, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judith Berkshire, Niles, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—E Christopher Ott, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jessica Lawson, brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ernest Koh, San Jose, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Trout, Riverview, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Catherine Whipple, Minneapolis, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Tamblyn, Medford, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Keeping the public informed is the least they should do.
—Ellen Luks, Mount Vernon, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adina Pelusio, KYLE, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ben Prescott, Minneapolis, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Liana Walczak, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fabio Macchioni, santa fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Celeste Rivers, Camano Island, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ken Bruckmeier, oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Vergow, Attleboro, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mead Jones, New Orleans, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Elizabeth Woodsmall, Tallahassee, FLL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christy Hradek, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—MTr. Ashley Grayson, San Pedro, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carol Rothman, Philadelphia, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Armstrong, Birmingham, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carrie Morton, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—George Henry, Midlothian, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Georgia Williams, Fresno, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mindy Holohan, Grand Rapids, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sam Huven, De Pere, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger Rochefort, New York, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Janie Macfarland, Bisbee, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rebecca Klemme, Saint Louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Murphy, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jane Schreiber, Blanco, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Reynolds, Antrim, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Alfaro, Princeton Junction, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Suzan Collins, Patterson, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Martha Johnson, Chandler, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Martha Crotty, Asheboro, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shandel Gilbert, Pittsburgh, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vernon W. Perry, Las Vegas, NV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Nevin, Rochester, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Norton, Reston, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Irwin, Baldwinsville, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stacey Sullivan, Upper Darby, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lucy Smith, Tulsa, OK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ken Bruckmeier, oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Blais, Gray, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ande Spencer, Redlands, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sarah Scott, Kirkland, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Federico Carbonell, Clarksville, MD
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Byron Tabor, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Koslowsky, Santa Rosa, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joan Rosenblum, Ann Arbor, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Furst, Ithaca, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James P. Williams, Raleigh, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Schoener, Chalfont, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katy Brice, Cary, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Taylor Jessen, Burbank, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Barnhart, Babylon, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. MARY COOVER, ASHFIELD, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Connie Gunter, city, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrea Carcovich, Long Beach, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Deloris Giltner, Pueblo, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jerry de laval, Largo, FL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Parker, St. Paul, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Madlyn Bynum, East Hampton, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet. It
is unbelievable that the broadcasters could claim that putting the information on the internet is burdensome, when in
2012 it is the normal course of business to keep electronic records! The FCC should ignore broadcasters’ whining
and move forward with its common-sense plan to require that broadcasters put local programming information
online.

—Margalo Ashley-Farrand, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tara Rearden, Reading, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shawn Pavey, Lenexa, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Imhoff, Stamford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Black, Brooklyn, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Large media outlets have had it too easy, for too long.
Beyond disclosure requirements, the Fairness Doctrine should be reinstated.

—Kieren Ladner, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kate Gunby, Tucson, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roland Davis, Gadsden, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Colinear, West Newton, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Kaplan, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lowell Schneider, Alameda, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Wehr, Kewadin, MI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Starley Thompson, Albuquerque, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—A J. Berman, Northglenn, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Margaret Klette, Minneapolis, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Will Warner, Wesley Chapel, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David P Bloomfield, Mashpee, MA

The public demands accountability re our PUBLIC airwaves. Broadcasters make huge profits from FREE use of
the public airwaves. In exchange, they’re supposed to serve the public interest with programming that reflects
community needs. The public has a right to know what that programming involves. In 2012, the best way to make
that information widely available is to put it on the Internet. The FCC should ignore broadcasters’ whining and
move forward with its common-sense plan to require that broadcasters put local programming information online.
It's so little to ask of these corporates and we're not asking; we're demanding.

—John Musgrove, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Ellington, Foster City, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mendon MacDonald, Laconia, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Helena-Sophia Exel, Pahoa, HI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Miichelle Maani, Nipomo, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Aita, Sebastopol, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David B. Chandler, Newark, DE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Maxine Mesko, Hudson, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jack Fontanella, Juneau, AK
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randol Batson, Sun City, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Paternostro, boca raton, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Doug Torok, olmsted township, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tazin Yunis, irvine, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Perez, Silex, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles Beebe, Pipersville, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Reid Joyce, Valencia, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vickie Jauert, Saint Paul, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Sears, Hatboro, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Hammond, Carmichael, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Retherford, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dianne J Diamond, Port Townsend, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Barber, Lake Oswego, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Marcella Norling, Fountain Valley, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Zachary Green, Syosset, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—LKathleen Howell, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Maxwell, Radcliff, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Howard Christofersen MD, PORTER, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Stevens, Erie, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Carmean, IRVING, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adam Baumunk, Carolina Beach, NC
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Pasco, Port Richey, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Any ridiculous, antiquated complaint about this being hard
to do should be simply ignored.

—XKarina Y. Roitman, Goleta, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rick Ohren, Richmond, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Maggie Taylor, San Rafael, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Whalley, Topanga, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Johann Hollar, Saint Paul, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jon Manzo, Middleton, WI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kenneth Warfield, Anaheim, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nathan Hourt, Searcy, AR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Davidson, Carrollton, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Falkiewicz, Little Egg Harbour, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Hall Williamson, Mount Pleasant, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Ludvik, Ocala, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Timothy Karr, Hoboken, NJ
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Smith, Knoxville, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FEric Jorgensen, Parker, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Amling, Arlington Hts, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron and Lynn Laupheimer, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Vivian, chatsworth, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ana Rivas, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Samauel R. Swift, San Jose, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Nimmo, Vernon, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karynn Merkel, Eureka, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bryan Hopper, WINTER PARK, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Caley Ballentine, Omaha, NE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Milton Freiberg, Cincinnati, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rev Richard P. Young, Kettering, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Parker, Seattle, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Geldermann, Lancaster, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. david barr, woodside, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sophie Curtis, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jordan Stephens, Plano, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gary L Robison, Hamden, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FEric Myrvaagnes, Newton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dinah Zeiger, Moscow, ID
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Iee Shaw, Tucson, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ATrt Alfaro, Azusa, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Conrad, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marc Temin, Newton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brianna Beck, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donald McNeil, Poughkeepsie, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. James Small, Church Hill, TN

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FEric Halder, Albany, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Darryl Nordstrom, honolulu, HI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Polzin, Racine, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Aaron Silvers, Indianapolis, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ryan Benech, San Jose, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Diane Chudzik, Plainfield, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lee Butler, Arlington, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephan Laurent-Faesi, Indianapolis, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hortencia Valles, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephen Wells, Guerneville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Peter Hwosch, Ashland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Richardson, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Paul Lambert, Boynton Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Bell, Denver, CO
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Samuel Bryce David, Lakeland, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Peterson, Hoffman Estates, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ronald F. Miller, Allentown, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Denis Wright, Grants Pass, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alex Burger, York, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Goldsmith, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brad Larrabee, Portland, OR
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Avila, Newport Beach, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Phil Levinson, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Sisk, Pembroke Pines, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robin Baxter, Spokane, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Mendelson, Venice, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Louis San-Millan, Hollywood, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Miichael Sgroi, Syracuse, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Kriegshauser, saint louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Harris, chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Susnow, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jessica Sprague-Jones, Bloomington, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Bevins, Schoharie, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Limbach, Madison, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert and Barbara Trumbull, Montague, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ray Ennis, Allston, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michelle Jarrett, dewey, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ryan Stump, Tempe, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donald B Redding, Carolina Shores, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Ferreira, Bethpage, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roberto Soncin Gerometta, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carolina Kroon, Brooklyn, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Corbin Brody, Amherst, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Wood, Petaluma, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allen Bouchard, Providence, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jimmy Durchslag, Redway, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jerry Lopez, Tucson, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Deb Jellick, Severna Park, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Neal Crandall, Springfield, OH
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amber Johnson, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Julia Griswold, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mitchell Craig Pierce Ii, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Therese Wilson, Ithaca, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jane Hatter, Cincinnati, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jackie Polland, Chevy Chase, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas Leathers, Pleasant Gap, PA

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda C. Stewart, Mechanicsville, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Boyer, Annandale, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary DeHoyos, San Antonio, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hon. Anne Pratt Slatin, Stamford, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. Joyce Feeney, mill valley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Munro, Missoula, MT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Mason, Los Angeles, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Shelly Fields Tejeda, Livermore, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sheila Falcey, Watertown, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jerry McMurry, Lakeside, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Bond, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. More and more people are finding strength in their
communities, through local programs for education, recreation, even food production. Local programming is what
matters most to people to empower themselves and enhance their quality of life.

—R Vasquez, St Petersburg, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Sargent, Meredith, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Keri Nequist, keego harbor, M1
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Angela Alston, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Timothy B VanderGoore, Spokane, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dennis Barnum, gowrie, IA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard Heller, HHanover Park, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim Naughton, Roseville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rev Violet Reynolds, Clarksburg, WV

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—LKenneth De La Rosa, Anaheim, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Parsels, San Jose, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Doucette, raleigh, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rj Gallagher, Tumwater,, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Davyd Nereo, Windsor, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sara Deatherage, West Plains, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Haren, Campbell, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pedro Rodriguez, Miami, FL.
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Harvey, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Womack, Charlottesville, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Terry Thrasher, Indianapolis, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wayne Brown, Bridgeport, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Laurine A. Fabrick, Seattle, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Irene & John Seiler, west chester, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger Choate, Houston, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Vandyk, West Tisbury, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Tracy, chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Helen Gerhard, Colorado Springs, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joan Bazar, Santa Clara, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Samantha Aiello, Loveland, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alberta Keeney, Black Forest, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jon Siegfus, norwalk, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—MTr. Joseph C Joseph Rossi, Pasadena, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeremy Blacker, Stoughton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Hop Sears, Philadelphia, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—KYyle Chidester, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Dean, Milford, DE

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Borowicz, Minnetrista, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gail Boness, Springfield, OR
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Yih, Williams Bay, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Robinson, Fort Collins, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Gordon Pettey, Hattiesburg, MS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kaurt Irmiter, Weaverville, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Dempsey, Brooklyn, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gerri Lynn Kesterson, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Travis Tabbal, Herriman, UT

Free Press



Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James McKoin, Austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pam Pondel, Brookfield, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Kahley, Lumberton, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jennifer Lizak, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jackson Thomas, Webster, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sam Devol, Durham, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susanna S. Clason, Fairfield, OH
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tom Haigh, Golden Valley, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Sutton, urbana, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Columbia, Bakersfield, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Erik Shank, Woodland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Candace Livingstone, Suwanee, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—full name*Bradley Graham, Jackson, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Lee, Eureka, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—PD Hall, Keizer, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michelle Gobely, Saint Paul, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Richard L. Klinkner, Gaithersburg, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Young, Nanuet, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jill Blumenthal, Charlotte, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jane M. Burke, Blandon, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Wellman, Santa Barbara, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeffrey Baez, Albany, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeff Henkels, Duluth, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gene Kopecky, San Angelo, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ben White, Jersey City, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC must ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nancy Snider, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kimberly Jarvis, Merritt Island, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Juliana R. Anders, Oceanside, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fric Sullinger, Louisville, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anne Fox, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Randolph Nichols, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Joshua Maupin, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Les Weber, Mankato, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rhonda Jessee, Glendale, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carmen Miller, Kennebec, SD
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marie C. Antal, Santee, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Davy, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Phyllis Miller, Alexandria, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wesley Cherry, Vancouver, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Molchan, Valparaiso, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Soman Mathai, IRVING, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jonathan Lyons, Lewisburg, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edward Elric, Kenwood, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David York, Stevenson, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judith Eda, Ithaca, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gerton Westerop, Loveland, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Troy Davis, Cincinnati, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lain McCoy, lakewood, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jim Emerson, Seattle, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judith Edsall, St. Augustine, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Elizabeth Garratt, Indianapolis, IN

I tend to watch television only for the news anymore - because of how you've abused your priviledges. And even
with the news. it seems you've redefined the word to mean commercials! Frankly, I feel the media amalgamation
was a bad idea from the git go. And I'm forming a group of likeminded citizens to demonstrate that the media
amalgamation is "too big to fail," so in accordance to our anti-trust laws, it needs to be broken up. Broadcasters
profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the public interest
with programming that reflects community needs. The public has a right to know what that programming involves.
In 2012, the best way to make that information widely available is to put it on the Internet. The FCC should ignore
broadcasters” whining and move forward with its common-sense plan to require that broadcasters put local
programming information online.

—W Terrence Robertson, Lawrence, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fric Lambart, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jenifer Daniels, Charlotte, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James A. Harmon, Kirksville, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Skye Malito, Eugene, OR
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian Eason, SCOTTSDALE, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Collins, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Zaino, Lawrenceville, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donna Lax-Edison, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ms. Anne Schedeen, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andre Assaiante, Valencia, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Darren Cassidy, Dana Point, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Marr, Warrensburg, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Bigbee, Palo Alto, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Barrington, Chester, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ray Williams, Bonaire, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amber L. Tidwell, los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Johnson, Boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Grote, Las Vegas, NV
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Courtney York, Waynesboro, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Melissa Hughes, stockton springs, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger Gill, Beaverton, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—JoAnn Polley, Poulsbo, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Amy Kayner, Southgate, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Jon D. Howe, Lynnwood, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Margaret Cook, Saint Cloud, MN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tim Dodson, St.Louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lisa Gray-Lion, Chelsea, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ted Kozlowski, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Dickinson, Minneapolis, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katherine N. Canada, Cedar City, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Guy Whitney, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Ayers, Dallas, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—XKaril Daniels, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nathaniel Hockenberry, New Haven, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Cassidy, Thurmont, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robin Harper, Oak Harbor, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Matthew Gooby, Sarasota, FL.

Broadcasters profit enormously from free use of the public airwaves, owned by Ons, Die Volk in trust. In
exchange, they’re supposed to serve the public interest with programming that reflects community needs. The
public has a right to know what that programming involves. In 2012, the best way to make that information widely
available is to put it on Teh Innerwebz. The FCC should ignore broadcasters’ whining and move forward with its
common-sense plan to require that broadcasters put clear, concise, easily-understood local programming
information online.

—Larry Ellis Reed, Winona, MN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jared Covington, Salt Lake City, UT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marshall White, Reading, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information on

—Richard Boyd, Butte, MT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sam Brooks, MEMPHIS, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mildred Pelrine, Riverview, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Rebecca Wilkins, Enterprise, AL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wendy Vigneault, Dover, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Hanson, Santa Fe, NM
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Don Erway, South Pasadena, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Teresa Carstensen, Columbus, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Sweeney, Spring Valley, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gerald Mark Causey, Rancho Cucamonga, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nance Cedar, Gresham, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donn Simpson, Warren, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Renee Schwartz, Chicago, IL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alison Rowland, Portland, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Webster, Santa Monica, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Leora Troper, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Wildrick, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Moats, Downers Grove, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Fedorchak, Pequannock, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christina Fermin, west park, FL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lyn Spillman, South Bend, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Loretta Martin, Nashville, TN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gil Ireland-Ashley, Sonoma, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Allender, Kent, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. It is the height of duplicity and arrogance for broadcasters
to claim that it's too difficult to provide the owners of the airwaves - US! - with information to which we are
entitled. Broadcasters need to be planted in the 21st century!

—Miichael Kelly, Rockford, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fredson Laguna, Sun City, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Trevor Payne, Charleston, WV
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan mount, Eau Claire, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Jo Masters, San Pedro, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Clifton Bain, Arroyo Hondo, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Rossi, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patti Wermeling, Fort Collins, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Carlos Alén, Allentown, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sharon Willmann, San Antonio, TX
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Hanks, Forest Grove, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Neil Blumenshine, Mesa, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeffrey Massey, Republic, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nan Clancy, Saint Marys, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Donna Wiederhold, trinity, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—M C (Katie) Pape, Eloy, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Judy Schwartz, Hallandale, FL.
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frederick Rosebrook, Harrisonburg, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vicki Rosenbusch, Romeo, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Elenbaas, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should move forward with its common-sense plan to require that broadcasters put local programming
information online.

—Tyler Parris, Bellevue, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Trott, lawrenceville, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Welsh, Houston, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steven Walker, Boise, ID
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Robinson, Lockhart, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Janet R. Hose, Newton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nenah Sylver, Glendale, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Schepis, Redmond, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Liz Wally, Dallas, TX

We are sick of the majority of programming. We wonder why today's families lack morals, kids are whacked out on
drugs and alcohol, teenage pregnancies rampant etc. Look what's being promoted over the airwaves. You should be
PROUD to share your programming! THAT IS UNLESS YOU ARE PART OF THE PROBLEM! Evolve and be
a part of the solution Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re
supposed to serve the public interest with programming that reflects community needs. The public has a right to
know what that programming involves. In 2012, the best way to make that information widely available is to put it
on the Internet. The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to
require that broadcasters put local programming information online. Mitch Goody Orlando, FL

—Mitchell Goody, Orlando, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Temma Pistrang, Lake Forest park, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Charles Calati, lansing, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Linda Billings, ARlington, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Laurence D Merkle, Dayton, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Harvey Jassem, Canton, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Carol J Sawyer, YUCCA VALLEY, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Victoria Di Benedetto, Pflugerville, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Amberg, Peoria, IL
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bert Hicks, Geneva, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Harry Kooyman, Grand Rapids, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Esther Wagner, Pinole, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Penny Rutishauser, Tuolumne, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mary Bounds, Arlington, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jolene Neuenschwander, Highlandville, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karen Springer, Portland, OR
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—J Barbour, denver, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Edlin Brewer, Chicago, IL

—Edlin Brewer, Chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should move forward with its common-sense plan to require that broadcasters put local programming
information online.

—Linnsey Miller, Sunnyvale, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alfred Feulner, Arvada, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Burr, Bow, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John St. Clair, Ontario, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Kelley, Seattle, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Monique Keeling, Monroe, LA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Laurence Angell, W. Danville, VT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Robert Hogue, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bill Brown, Northampton, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—~Gareth Loy, San Rafael, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nikhil Sathe, Athens, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Pam Geisinger, barto, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Clay and Margaret C. Scott, Warsaw, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Tanya Tillett, Durham, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Mollerus, Needham, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Hughes, Carrboro, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Trahan, Cooper City, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Adam Garcia, gainesville, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. jerome Gough, Livonia, MI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Frazer O'Hara, Mt.Vernon, WA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lenore Staley, El Cerrito, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Gangwer, Eagle, ID

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin Sullivan, Waterford, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Fric Riese, Holland, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Loughran, san Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Fullerton, Baldwin City, KS
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Pinkus, Studio City, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Irene Smith", Loomis, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jennifer McCabe, Galt, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Eric Rheinheimer, Oakland, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Eberiel, Chelmsford, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dana Gaynor, Bath, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roy Prefontaine, Southborough, MA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—BA Matt Hanes, Clinton TWP, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Louise Roberts, Veneta, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Milbrey Leighton, Dexter, MI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Joan Joesting, Melbourne, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin McDermott, S. Glastonbury, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. We are counting on you for letting the sunlight into these
musty broadcast records.

—Fann Harding, Washingtons, DC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Clur, Kihei, HI
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Radulich, Apollo Beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Janet Jaidi, Bronxville, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Crouse, Fort Worth, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Russ Hatfield, Fallbrook, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Juan Sosa, Miami, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nicole Green, Cupertino, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Alfredo Jacobo, San Francisco, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shann Dornhecker, Santa Monica,, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michelle Khazaryan, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Shane Gartley, Snellville, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Louis Priven, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Michael Martin, Portage, M1

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—R Lythgoe, Kearns, UT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—James Bartley, Olympia, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ILee Davis, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dennis Kaur, Safford, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wayne Burgess, Riverhead, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jason Preston, Los Angeles, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—NMarc Warshaw, Capitola, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chris Hernandez, Union City, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Craig B. Parker, Manhattan, KS
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—D Corum, durham, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Luetkemeyer, Frisco, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Better, L.A., CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Schwartz, chicago, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Aaron, Frisco, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Coles, Thousand Oaks, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Guenther, Shoreline, WA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglass Whipple, Mystic, CT

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Douglas L Poore, Vacaville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Downing, Santa Barbara, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—David Bell, Woodstock, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Eshelman, Wichita, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—mary Cornick, centennial, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Barbara Rhodes, New York, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Wmé&Ellen Kurtz, Amado, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Remembering earlier days when much more local
programming was available, it's sad to see that stations rarely bother to extend themselves in any significant way to
be responsible members of the communities they serve. Make them accountable!

—Tripp Mikich, Placerville, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dan Gunderman, Sunnyside, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Don M Young, austin, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Townley, Sea Cliff, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mike Grattan, Salinas, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. Connie Falk, las Cruces, NM, NM
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jonathon Montag, boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Ron Silver, atlantic beach, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Stephanie Donald, Lake City, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Fowler, Austin, TX

As a former radio air personality I know that the broadcasters' complaints about conforming to this simple and
overdue requirement. Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re
supposed to serve the public interest with programming that reflects community needs. The public has a right to
know what that programming involves. In 2012, the best way to make that information widely available is to put it
on the Internet. The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to
require that broadcasters put local programming information online.

—Paul Grohse, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Margaret Silver, atlantic beach, FL.

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—AJ Loranzo, Middletown, PA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Charles Keesey, Fort Myers, FL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Travis Palmer, Atlanta, GA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Omar Abdul-Malik, Portland, ME

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Greg Michel, Allenhurst, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Ian Thal, Somerville, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brian K. Lemna, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Steve Scherf, Fremont, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online. Get Real. You have a responsibility to show how you are
serving the public interest with your use of the Public's airwaves. Digitize your records and post them online.
—Daniel O'Connor, Boulder, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Adelizzi, Drexel Hill, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kevin M. Kingsland, Carbondale, IL

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patrick Flynn, Larchmont, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Brett Ussher, Tempe, AZ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Allison Basile, College Park, MD

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Risa Swanson, Temple, NH
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Patricia Flanagan, West Warwick, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kim Falcone, Wakefield, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Forest Gregory, martinez, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Devin de Gruyl, Grove City, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sharon Melloh, Terre Haute, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Marge Guadagni, Lincoln, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Karen Stickney, Lewiston, ME
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Simonsen, Corvallis, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Lane hagood, Tuckerman, AR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. Vincent Palladino, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—ILana Garland, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Katie Cramer, San Diego, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—-Sarah Grisham, Los Ranchos, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Thomas Taussig, Richmond, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Laherty, County Kilkenny, Ireland, AK

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Duke Stroud, Oceanside, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anthony Edwards, Del Mar, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Susan Hanlon, Manchester, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Bob Downs, De Forest, WI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Anne MacFie, Stanton, KY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sharon Forrest, Atlanta, GA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1John Lyons, Indian Wells, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Jim Titus, Sioux City, IA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Todd Provost, Lincoln, RI

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Jovan Byars, Williston, SC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sally Pryor Hinshaw, Columbus, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Darnell Donna, Carmel, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Gregory Rouse, Cambridge, VT
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Coranell Shermer, Fresno, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Sherri Fryer, Clymer, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Miichael Lanning, New York, NY

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Scott Tudor, Maumelle, AR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Dr. Phillip Glenn, Natick, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Vickie Haas, Fresno, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Daniel Wood, Colorado Springs, CO
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—FEric Oxford, San Francisco, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Paul Turnbull, Charlemont, MA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Joseph Gaudio, Cincinnati, OH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Jeffrey Stiffman, Saint Louis, MO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—John Bertani, Corvallis, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Garry Jantzen, Hillsboro, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Andrew Cohen, Oakland, CA
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Robert Christie, Santa Fe, NM

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Edward H Silverman, West Lawn, PA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—1Joseph Digman, Portland, OR

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Roger Hornaday, La Fontaine, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mark Arbuckle, Pittsburg, KS

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Keyvan Oskooi, Ashburn, VA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nicholas Romano, Bronx, NY
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Kenneth Potter, charlotte, NC

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Diana Brodscholl, waldwick, NJ

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Morgan Cassidy Hillan, Dallas, TX

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Chad McCullough, Beech Grove, IN

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Mr. Robert F. Crowley, Chatham, NH

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Christopher Jones, Estes Park, CO

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Nicole Kulina, Crown Point, IN
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Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Frank Reed, Northridge, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—Trevitt Schultz, Pt. Reyes Station, CA

Broadcasters profit enormously from free use of the public airwaves. In exchange, they’re supposed to serve the
public interest with programming that reflects community needs. The public has a right to know what that
programming involves. In 2012, the best way to make that information widely available is to put it on the Internet.
The FCC should ignore broadcasters’ whining and move forward with its common-sense plan to require that
broadcasters put local programming information online.

—William Regensburger, syracuse, 